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ABSTRAK 
PERAN DEPARTMENT MARKETING COMMUNICATION  
DALAM MENDUKUNG PENYELENGGARAAN EVENT  
DI THE PARK MALL SOLO BARU 
WAHYU KURNIA SARI 
F3512088 
 
Department marketing communication adalah salah satu department di The Park 
Mall yang bertugas untuk memasarkan dan meningkatkan traffic pengunjung di 
The Park Mall. Kegiatan yang dilaksanakan oleh dept marcomm tidak jauh 
berbeda dengan event organizer. 
Penelitian ini bertujuan untuk mengetahui bagaimana peran department marketing 
communication dalam mendukung penyelenggaraan event dan proses 
penyelenggaraan event serta mengetahui inovasi kegiatan dan hambatan yang 
ditemui selama penyelenggaraan event.  
Penelitian ini dilakukan di The Park Mall Solo Baru, Sukoharjo, Jawa Tengah. 
The Park Mall merupakan sebuah perusahaan yang bergerak di bidang pusat 
perbelanjaan modern atau mall. Metode yang digunakan dalam pengumpulan data 
ini meliputi observasi, wawancara dan dokumen perusahaan. Sedangkan untuk 
analisis data menggunakan teknik deskriptif. Proses penyelenggaraan event di The 
Park Mall Solo Baru terbagi menjadi dua, yaitu event diselenggarakan sendiri oleh 
Dept Marketing Communication dan event yang diselenggarakan pihak luar yang 
bertempat di The Park Mall Solo Baru. Event yang direncanakan oleh pihak luar 
diseleksi terlebih dahulu, apakah event tersebut mampu membawa massa atau 
banyak pengunjung untuk meningkatkan traffic. Event yang diselenggarakan 
beraneka ragam dari hiburan/performance, festival/event kebudayaan (bertepatan 
pada Hari Raya Imlek), event bisnis/MICE dan sport event. Selama dua bulan The 
Park Mall dapat menyelenggarakan event dengan prosentase sebesar lima puluh 
empat persen. 
Saran berdasarkan penelitian ini adalah meningkatkan kerja sama antara 
department marketing communication dengan penyelenggaran event dari luar, 
menyelenggarakan event dengan ide yang lebih beragam, dan perencanaan event 
dilakukan jauh-jauh hari. 
Kata Kunci : Peran, Department Marketing Communication, 
penyelenggaraan event. 
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ABSTRACT  
THE ROLE OF THE MARKETING COMMUNICATION DEPARTMENT 
TO SUPPORT OF THE EVENT IN THE PARK MALL SOLO BARU 
WAHYU KURNIA SARI 
F3512088 
Marketing communication department is one of department at The Park Mall 
asked to market and increase visitor traffic in The Park Mall. Activities carried out 
by the dept Marcomm not much different from the event organizer. 
This research aims to determine how the role of marketing communication 
department in support of the event and the process of organizing events and find 
out innovation activities and obstacles encountered during the organization of the 
event. 
This research was conducted at The Park Mall Solo Baru, Sukoharjo, Central 
Java. The Park Mall is a company engaged in the modern shopping center or mall. 
The method used in this data collection include observation, interviews and 
document company. As for the analysis of data using descriptive techniques. The 
process of organizing events at The Park Mall Solo Baru is divided into two, the 
event was organized by the Dept. of Marketing Communication and events held 
outside party held at The Park Mall Solo Baru. Event planned by outsiders 
selected in advance, whether the event is able to bring the masses or more visitors 
to increase traffic. Event held multiform entertainment / performance, festival / 
cultural event (coinciding on Lunar New Year), business event / MICE and sport 
events. For two months The Park Mall can organize events with a percentage of 
fifty-four percent. 
Recommendations based on this research is to improve cooperation between the 
department of marketing communication with event organizers from the outside, 
organized the event with the idea of a more diverse, and event planning is done 
ahead of time. 
Keywords: Strategy, Marketing Communication Department, organizing 
events. 
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